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PREFACE 


This  report  presents  estimated  household  consumer  purchases  of  frozen  concentrated  juices, 
chilled  orange  Juice,  canned  single -strength  juices,  citrus  salads  and  sections,  canned  fruit 
drinks  and  fresh  oranges  euid  grapefruit.  Beginning  with  January  I96I,  the  data  represent  project- 
ions to  national  totals  based  on  reported  purchases  and  related  information  from  a representative 
national  sample  of  approximately  10,000  household  consumers.  This  is  an  expansion  of  the  sample 
of  about  6,000  households  that  was  used  from  195^  throu^  i960. 

A committee  of  the  Florida  Citrus  Industry  working  with  representatives  of  the  U.  S.  Depart- 
ment of  Agriculture  and  the  Market  Research  Corporation  of  America  has  reviewed  the  accxiracy  of 
the  data  presented  in  this  series  of  reports.  Based  on  experience  euid  comparison  with  canners' 
reports.  Bureau  of  Census  reports,  and  estimates  of  use  other  than  by  householders,  the  committee 
agreed  that  projection  of  purchases  by  the  Market  Research  Corporation  of  American  consvimer  panel 
to  a national  total  basis  results  in  some  overestimate  of  purchases  of  frozen  orange  concentrate 
and  canned  grapefruit  juice,  and  some  understatement  of  canned  orange  juice.  Nevertheless,  the 
data  are  considered  reliable  indicators  of  trends  and  of  relative  changes  in  household  purchases 
from  one  period  to  another. 

Bie  cost  of  obtaining  the  consumer  purchase  data  has  been  defrayed  by  the  Florida  Citrus 
Commission,  with  some  help  from  the  California  Prune  Advisory  Board  since  October  1959.  Prior 
to  that  time  the  Department  cooperated  with  fruit  industry  groups  in  paying  those  costs.  Ihe 
Department,  however,  continues  to  euialyze  the  data  and  publish  reports  as  it  has  done  since  1950. 

All  data  in  the  report  axe  based  on  4-week  periods  (28  days)  to  facilitate  comparisons. 
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The  data  in  this  report  represent  estimated  total  purchases  by  housdiold  con- 
sumers in  the  48  contiguous  States.  They  do  not  include  purchases  made  for 
hotels,  restaurants,  hospitals,  or  oilier  institutional  outlets.  Data  are  for 
4-veek  periods  (28-days)  to  facilitate  compeirisons . Expenditures  are  computed 
from  prices  x>aid  for  the  most  prevalent  size  of  container. 


HICHLIGETS 


Household  purchases  of  frozen  concentrated  juices,  canned 
single-strength  juices,  chilled  orange  juice,  and  canned 
fruit  drinks  totaled  l8,8  million  cases  (single-strength 
equivalent)  in  May  1963^  a decrease  of  5 percent  or 
940,000  cases  from  May  I962. 

May  retail  prices  were  up  19  percent  from  a year  earlier 
to  5.1  cents  per  6-ounce  serving.  Hence,  despite  the 
decline  in  purchases,  consumer  expenditures  increased  12 
percent  or  $7.1  million. 

Retail  movement  was  heavy  in  most  months  of  the  reporting 
year  beginning  October  1962,  and  accumulated  purchases 
throu^  May  were  4 percent,  6.2  million  cases,  above  the 
corresponding  8 months  of  I96I-62.  Cumulative  expendi- 
tures were  up  6 percent. 

Declines  in  purchases  of  citrus  juices  and  increases  in 
use  of  noncitrus  juices  and  canned  fruit  drinks  continued 
in  May.  Biese  shifts  be^m  in  December  when  freezes 
severely  curtailed  citrus  crops  in  Florida,  where  most  of 
the  orange  and  grapefruit  products  are  produced.  Tree 
damage  also  was  extensive,  and  reduced  supplies  of  these 
fruits  may  be  expected  for  several  more  yeaxs. 


May  purchases  of  frozen  concentrated  orange  juice  were  off 
45  percent  from  a year  earlier.  Althou^  retail  prices 
rose  to  a 13-year  hi^  of  27.5  cents  per  can,  consumer 
expenditiires  in  May  and  cumulated  expenditures,  October- 
May,  were  below  corresponding  periods  of  I96I-62. 
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Purchases  of  chilled  and  canned  orange  juices  were  down 
about  l6  percent  and  canned  grapefruit  juice  12  percent. 
Prices  were  hi^er,  however,  and  esspenditures  for  each  of 
the  three  products  exceeded  year-earlier  levels. 

0-Uier  juices  and  fruit  drinks,  in  contrast,  gained  greater 
consumer  acceptance.  Use  of  pineapple  juice  was  up  37 
percent  from  May  1962;  prune  juice,  9 percent;  tomato 
juice,  17  percent;  orange  drink,  42  percent;  and  pineapple- 
grapefruit  drink,  52  percent,  Althou^  some  advances  were 
scored  over  a year  earlier,  prices  of  these  five  products 
remained  below  1957-^1  averages.  Nevertheless,  because  of 
greater  volume,  expenditures  were  up  2 to  52  percent. 

Purchases  of  miscellaneous  products  were  up  — canned 
juices,  6 percent;  canned  fniit  drinks,  l4  percent;  and 
miscellaiE  ous  frozen  concentrates,  65  percent,  ■ttie  great- 
est relative  gain  reported.  Expenditures  for  these  pro- 
duct groups  increased  13  percent  to  75  percent. 

Frozen  concentrated,  chilled,  and  canned  orange  juice,  to- 
gether with  canned  grapefrcit  juice,  accounted  for  only 
32  percent  of  juices  and  fruit  drinks  bou^t  for  household 
use  in  ^te.y  compared  with  ^6  percent  in  December  and  48 
percent  a yeatr  earlier.  Purchases  of  frczen  concentrated 
juices  other  than  orange  accounted  for  8 percent  of  the 
total,  compared  with  5 percent  in  May  I962;  fruit  drinks 
for  27  percent,  up  from  ^ percent;  and  noncitrus  canned 
Juices  for  33  percent,  up  from  27  percent. 

Purchases  of  fresh  grapefruit  were  off  12  percent  and 
fresh  oranges  44  percent  from  May  i960,  the  last  comparable 
month  reported.  Prices  of  both  fruits  were  up,  and  more 
was  spent  for  grapefrcit.  Expenditures  for  oianges,  how- 
ever, were  down  18  percent. 

Prices  of  canned  grapefruit  sections  a,dvanced  to  a new 
hi^.  In  addition,  purchases  were  up  moderately  and  con- 
sumer expenditures  increased  23  percent.  On  the  other 
hand,  sales  of  refrigerated  citrus  salEids  and  sections 
were  the  slowest  repoi*ted  in  the  8 months  data  are 
available . 


FROZEN  CONCENTRATEID  AND  CHILLED  JUICES 

FOC  Bou^t  by  Smallest  Proportion  in  More  Haan  a Decade 

Die  situation  for  frozen  concentrated  orange  juice  in 
May  was  short  supplies,  hi^  prices,  and  declining  sales 
and  revenue.  As  a result  of  the  December  freeze,  pro- 
duction of  the  product  was  down  55  percent  from  I961-62 
and  10  percent  from  1957-58^  'vdien  citrus  crops  also  were 
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MIL.  GAL.  (Cumulativ*  Purchottt) 


damaged  by  freezing  weather.  Processors  inventories  of 
consumer  sizes  (6  and  12  ounce)  at  the  end  of  May  were 
down  substantially  from  the  heavy  supplies  of  a year 
earlier  to  the  low  level  of  May  1958. 

May  purchases  were  off  percent  — 2.7  million  gallons 
— from  a year  earlier,  31  percent  from  the  1957-81  average 
for  the  month  and  13  percent  from  May  195®.  Except  for  a 
few  months  in  late  1958^  sales  were  1die  lowest  since  early 
1952.  "Lj  (See  tables  lA  and  21  and  figures  1 and  11-14.) 

Ihe  slow  May  movement  was  a continuation  of  the  downtrend 
begun  after  the  freeze.  And  despite  record  purchases  prior 
to  that  time,  cumulative  movement  in  the  reporting  year 
beginning  October  19 62  was  I3  percent  or  6.4  million 
gallons  below  the  corresponding  8 months  of  I961-62.  (See 
figure  in  margin. ) 


Only  22  percent  of  the  Nation’s  families  served  frozen 
orange  concentrate  in  May,  the  smallest  proportion  reported 
since  December  1951.  About  30  percent  of  families  used  it 
in  May  I962. 


Purchases  averaged  6 cans  per  buying  family,  down  from  8 
cans  in  the  preceding  May.  Except  for  June  and  August 
1958,  the  size  of  purchase  also  was  the  smallest  since 

1951. 

May  retail  prices  averaged  27.5  cents  per  6-ounce  can,  up 
68  percent  from  the  glutted  market  of  a year  earlier  and 
22  percent  from  May  1958.  A 6-ounce  serving  cost  6.9 
cents,  the  hipest  since  1950  and  double  the  cost  of  pine- 
apple juice  or  pineapple-grapefruit  drink,  (See  tables 

18-20.) 


Ihe  average  buying  family  spent  $1.66  for  frozen  orange 
concentrate  in  May  compared  with  $1.33  a year  earlier  and 
$1.56  in  May  1958,  Nevertheless,  as  fewer  families  bou^t, 
total  expenditures  were  off  7 percent  from  May  I962.  Cumu- 
lative expenditures,  October-May,  were  6 percent  below 
corresponding  months  of  I96I-62. 

Frozen  orange  concentrate  accounted  for  only  21  percent 
of  all  juices  and  canned  fruit  drinks  bou^t  for  household 
use  compared  with  37  percent  a year  earlier.  On  the  other 


"ij  Monthly  and  cumulative  purchase  and  expenditure  data  for  eill  products 
are  for  28-day  periods  to  facilitate  comparisons.  Cases  are  the  equivalent  of 
^ No,  2 cans... 432  ounces  per  case,  except  480  ounces  for  canned  grapefruit 
sections.  Expenditures  aure  beised  on  prices  paid  for  size  of  can  usually  pur- 
chased as  shown  in  table  21, 
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hand,  the  share  of  market  for  miscellaneous  frozen  con- 
centrates was  up  3 points,  canned  single-strength  juices 
gained  6 points,  and  canned  fruit  drinks  7 points. 


Use  of  Miscellaneous  Frozen  Concentrates  Up  65  Percent 


Household  use  of  miscellaneous  frozen  concentrates,  such 
as  grape,  grapefruit,  pineapple,  and  citrus  and  other 
hlends,  increased  65  percent  — 0,5  million  gallons  — 
over  May  I962.  Ihls  gain  was  small  compared  with  the  drop 
in  use  of  frozen  orange  concentrate.  Hence,  total  pur- 
chases of  frozen  concentrated  juice  were  off  33  percent 
— 2,3  mill  ion  gallons  — from  a year  earlier.  (See  table 
21.) 

Ihis  miscellaneous  group  of  products  accounted  for  26 
percent  of  all  frozen  concentrated  juices  hou^t  for  home 
use  in  May  compared  with  11  percent  in  the  same  month  of 
the  preceding  year. 

Retail  prices  ave3?aged  19.4  cents  per  6-ounce  can,  up  1,1 
cents  from  a year  earlier  and  the  hipest  reported  since 
that  time.  Consumer  expenditures  were  up  75  percent  to 
$5  million. 


Cumulative  purchases  for  the  reporting  year  through  May 
were  up  33  percent,  1,9  million  gallons,  from  the  corres- 
ponding period  of  I96I-62,  Ihe  relative  gain  in  cumu- 
lative expenditures  was  about  the  same. 


Sales  of  Chilled  Orange  Juice  Down,  Expenditures 


May  purchases  of  chilled  orange  juice  were  down  I6  per- 
cent — 447,000  gallons  — from  the  same  month  of  19^2, 
Biis  was  the  first  time  in  3 years  that  retail  movement 
failed  to  advance  over  a year  earlier.  Purchases  also 
were  down  from  April  in  contrast  to  the  usual  seasonal 
gain,  (See  figures  2 and  11-14.) 

Only  5.5  percent  of  families  bou^t  compared  with  6,3 
percent  in  the  preceding  May,  Furthermore,  the  size  of 
purchase  was  down  to  3.1  quarts  per  buying  family,  almost 
the  smallest  recorded  in  this  series  begun  in  195o. 

Retail  prices  advanced  28  percent. over  a year  earlier  to 
a new  hi^  of  44.9  cents  per  qxmrt.  As  this  advance  was 
greater  than  the  decline  in  purchases,  the  amount  spent 
by  the  average  buying  family  was  up  22  percent  to  $l,4l, 
and  total  May  expenditures  were  up  8 i>ercent,  (See  tables 

18-20.) 


Ihe  market  was  strong  in  the  first  half  of  I962-63  and 
cumulative  movement  through  May  was  10  percent,  2 million 
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gallons,  alxjve  the  same  period  of  I96I-62.  (See  figure 
in  margin.)  Cumulative  expenditures  were  up  13  percent 


CANNED  SINQ.E-STRENGTH  JUICES 


Families  Buy  Less,  Spend  More  for  Canned  Orange  Juice 


Retail  movement  of  canned  orange  Juice  slowed  iu  May  as 
prices  rose  to  a new  hi^  for  this  series  begun  in  19^9. 
Florida  production  of  the  product  was  down  19  percent  and 
processor's  inventories  l^i-  percent  from  the  same  month 

in  1962, 

Only  5.3  percent  of  the  Nation's  families  hou^t  in  May, 
almost  the  smallest  proportion  recorded.  Moreover,  the 
average  purchase  of  2 cans  per  buying  family  was  J percent 
smeQJLer  than  a year  earlier.  As  a result,  total  purchases 
were  down  17  percent  — 123,000  cases  — from  the  preced- 
ing May  and  27  percent  from  the  1957-^1  average  for  the 
month,  (See  figures  3 and  H-l4,) 

May  prices  averaged  k6,k  cents  per  ^6-ounce  can,  26  per- 
cent above  a year  earlier  and  well  above  the  cost  of  most 
noncitrus  products.  Despite  the  decline  in  purchases, 
buying  family  expenditures  were  up  17  percent  to  91  cents. 
However,  as  fewer  families  bought,  total  consumer  expendi- 
tures were  up  only  5 percent. 


Accumulated  purchases,  October-May,  were  6 percent  — 
327,000  cases  — above  the  corresponding  8 months  of  I96I- 
62.  CumxiLative  expenditures  were  up  5 percent. 


Expenditures  for  Grapefruit  Juice  Also  Up 


Production  of  canned  grapefruit  Juice  was  down  from  a 
year  earlier  and  retail  prices  climbed  from  below  to  above 
average.  May  retail  movement  was  off  12  percent  (87,000 
cases)  from  the  same  month  of  I962--  Qie  result  of  a smaller 
purchase  per  buying  family.  About  5 percent  of  families 
bou^t  compared  with  4,8  percent  in  May  I962.  (See  fig- 
ures 4 and  U-l4.) 

Prices  paid  averaged  36*5  cents  per  46-ounce  can,  up  34 
percent  from  a yoBx  earlier  auid  the  hipest  since  early 
1950.  Despite  the  decline  in  purchases,  buying  family 
expenditures  (j6  cents)  were  up  11  percent  and  total  con- 
sumer expenditures  ($2,1  million)  17  percent. 

Except  for  November,  purchases  have  been  slow  in  I962-63. 
Cumulative  October-May  movement  was  down  9 percent,  5^1^000 
cases,  frcan  the  same  months  of  I96I-62.  Expenditures,  how- 
ever, totaled  about  the  same. 
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Pineapple  Juice  Expenditures  Up  Percent 


More  "buyers,  a larger  size  of  purchase,  and  helow-average 
prices  characterized  the  housdiold  maxket  for  pineapple 
;)uice  in  May.  (See  figmres  5 and  U-lij-.) 

3he  volume  of  purchases  was  up  37  percent  (455^000  cases) 
from  a year  earlier  and  50  peixient  from  the  1957-61  May 
average.  This  was  the  third  successive  month  that  pur- 
chases were  above  the  previous  hi^  (November  1951)  and 
accumulated  retail  sales,  October-May,  were  15  percent 
(1.4  million  cases)  above  the  same  8 months  of  I96I-62. 

(See  figure  in  margin.) 

Consumption  averaged  2,5  cans  among  the  11,5  percent  of 
families  buying.  The  size  of  purchase  was  among  the 
largest  reported  in  this  l4-year  series,  and  the  proportion 
of  buyers  was  well  above  levels  of  the  past  4 years. 


Prices  averaged  28,1  cents  per  46-ounce  can,  down  moder- 
ately from  both  the  preceding  month  and  the  May  average, 

A 6-ounce  serving  cost  3*7  cents  — only  tomato  juice  and 
pineapple-grapefruit  drink  were  less  expensive. 


Families  allocated  70  cents  for  the  purchase  of  pineapple 
juice,  17  percent  more  than  a year  earlier.  And  as  more 
families  bou^t.  May  consumer  e:q>enditures  were  up  4l 
percent.  Cumulative  expenditures,  October-May,  were  up 
17  percent  or  $4,5  million. 


Prune  Juice  Prices  Off,  Purchases  Peak 


Household  use  of  prune  juice  rose  9 percent  — 57>000 
cases  — over  a year  earlier  and  15  percent  over  the  1957- 
61  May  average  to  a new  hi^  for  the  month.  (See  figures 
6 and  U-l4.) 

About  7*4  pereent  of  the  Nation’s  families  boij^t,  up  0,7 
percentage  point  from  the  preceding  May  and  the  largest 
proportion  for  the  month  in  several  years.  Ihe  average 
purchase  of  2,3  quarts  per  buying  family,  however,  was  a 
little  on  the  small  side. 

May  retail  prices  were  off  7 percent  to  4l,2  cents  per 
quart,  the  lowest  reported  since  December  1958.  Buying 
family  e^qoenditures,  consequently,  were  down  10  percent 
to  95  cents.  But,  as  more  families  bou^t,  total  con- 
sumer expenditures  were  sli^tly  greater  than  those  a 
year  earlier,  (See  tables  18-20.) 
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Octoter-May  cumulative  expenditures  were  about  the  same 
as  in  the  corresponding  months  of  I961-62,  Cumulative 
purchases,  however,  were  up  5 percent  or  288,000  cases. 


Use  of  Tomato  Juice  Also  at  New  May  Peak 


Bie  usual  April-May  drop  in  household  use  of  tomato  juice 
did  not  occur  in  19^3,  and  May  purchases  wei^  up  I7  per- 
cent — 307^000  cases  — from  a year  earlier  to  a new 
hi^  for  the  month.  (See  figures  7 and  11-14, ) 

ihe  product  accounted  for  11.4  percent  of  household  pur- 
chases of  juices  and  drinks  compared  with  9.3  percent  in 
the  preceding  May,  Ihis  was  a continuation  of  record- 
hi^  movement  since  the  freeze  last  winter  and  Octoher- 
May  purchases  were  I8  percent  — 2.7  million  cases  — 
above  the  same  months  of  196I-62.  (See  figure  in  margin,) 

Consumption  averaged  2,1  cans  among  the  17  percent  of  fami- 
lies that  bou^t.  The  size  of  purchase  and  number  of 
buyers  since  the  freeze  have  been  well  above  levels  that 
prevailed  prior  to  that  time. 


Retail  prices  averaged  26  cents  per  46-ounce  can,  down  6 
percent  from  both  a year  earlier  and  the  1957“^1  May 
average.  At  3.4  cents  per  6-ounce  serving  — half  the 
cost  of  frozen  orange  concentrate  — tomato  juice  continued 
to  be  the  least  expensive  pixjduct  reported. 


Bie  average  buyer  spent  56  cents  for  tomato  juice  in  May, 
about  the  same  as  a yaar  earlier.  However,  as  more  fami- 
lies bou^t,  total  consumer  expenditures  were  up  9 percent. 

Miscellaneous  Canned  Juice  Sales  Up  Moderately 


About  6 percent  more  miscellaneous  canned  juices,  such  as 
apple,  grape,  tangerine,  and  citrus  and  other  blends  were 
bou^t  for  housdiold  use  than  in  May  a year  earlier.  Cumu- 
lative purchases  for  the  reporting  year  beginning  in 
October  were  up  7 percent  or  875^000  cases  from  the  same 
period  of  I961-62.  (See  table  11  and  figures  ll-l4.) 

NeeLPly  20  percent  of  the  Nation’s  families  bought  one  or 
more  of  these  juices,  up  from  I8.8  percent  in  May  I962, 

The  size  of  purchase  (l,5  cans),  however,  was  about  the 
same  as  in  most  months  of  the  2 preceding  years. 

At  37.7  cents  per  46-ounce  can,  up  ^ percent  from  a year 
earlier,  miscellaneous  juices  were  among  the  more  expensive 
products.  Buying  family  expenditures  (55  cents)  were  up 
8 percent  and  total  expenditures  15  percent. 
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Canned  Juices  Gain  in  Share  of  Market 


Total  retail  purchases  of  canned  single-strength  juices 
were  up  10  percent  — 700,000  cases  — from  a year  earlier, 
despite  declines  in  use  of  grapefruit  and  orange  juices. 

!Ihese  products  accounted  for  40  percent  of  all  juices  and 
fruit  drinks  hoxA^t  for  home  consumption  in  May,  an  in- 
crease of  6 percentage  points  in  share  of  iimrket  over  the 
same  month  of  I962.  In  comparison,  the  market  share  for 
canned  finiit  drinks  was  up  7 points,  while  the  share  for 
frozen  orange  concentrate  was  down  16  points,  (See  tables 
13  and  21  and  figures  ll-l4.) 

Ihe  heavy  May  movement  was  a continuation  of  the  strong 
market  that  developed  after  the  freeze.  Cumulative  pur- 
chases for  the  reporting  yesir  beginning  October  were  up 
10  percent  or  5.1  million  cases  from  the  same  months  of 
1961-62,  (See  figure  in  margin.) 


Nearly  45  percent  of  the  Nation’s  families  used  canned 
juices  in  May  compared  with  42.6  percent  a year  earlier. 
Buying  family  consumption  increased  moderately  to  2,8 
cans. 


Retail  prices  were  up  sli^tly  to  4.5  cents  per  6-o\mce 
serving,  Ihus,  the  average  buyer  spent  98  cents  for 
canned  juices  in  May,  7 percent  more  than  a year  earlier. 
In  total,  $24.3  million  was  spent,  l4  percent  more 
than  a year  earlier  and  22  percent  more  than  for  frozen 
orange  concentrate.  In  May  19^2,  however,  expenditures 
were  evenly  divided  between  canned  juices  and  frozen 
orange  concentrate.  (See  tables  18-20.) 


CANNED  . SINGLE-STRENGOE  FRUIT  DRINKS 


Use  of  Canned  Orange  Drink  Near  Record  Level 


May  retail  purchases  of  canned  orange  drink  exceeded  the 
year-earlier  volume  by  42  percent  (273^000  cases)  and 
were  within  5 percent  of  the  record  movement  reported  for 
April,  Ihis  represented  nearly  5 percent  of  the  house- 
hold market  for  juices  and  drinks  compared  with  3*3  per- 
cent a year  esurlier, 

Ihe  increase  in  use  was  a result  of  a greater  number  of 
buyers  — 6,4  percent  of  the  Nation’s  families  compared 
with  only  4.6  percent  in  the  preceding  May,  Ihe  average 
purchase  of  2,4  cans  per  buying  family,  althou^  about 
the  same  as  a year  earlier,  was  below  levels  of  more 
recent  months. 
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Retail  prices  were  down  3 percent!  to  30.3  cents  per  46- 
ounce  can.  Buying  family  expenditures,  consequently, 
declined  moderately  to  7^  cents.  Nevertheless,  as  more 
families  hou^t,  total  expenditures  were  37  percent  ($0,7 
million)  greater  than  a year  earlier.  Cumulative  expendi- 
tures, October-May,  were  up  24  percent  compared  with  a 
gain  of  29  percent  (l,3  million  cases)  in  volume  of 
purchases , 

Pineapple -Grapefruit  Drink  Sales  and  Expenditures  Up  52  Percent 


Household  consumers  bou^t  52  percent  — 58l>000  cases  — 
more  pineapple -grapefruit  drink  in  Msiy  than  in  the  same 
month  a year  earlier,  The  share  of  market  increased  more 
than  3 percentage  points  to  a new  hi^  of  9.1  percent, 

(See  figures  9 and  ll-l4,) 

Both  the  number  of  buyers  and  the  average  size  of  purchase 
were  above  levels  prior  to  the  freeze.  About  10,5  percent 
of  families  bou^t  compared  with  only  7.^  percent  in  the 
preceding  May,  and  the  size  of  purchase  was  up  moderately 
to  2,8  cans. 

Retail  prices,  at  27.6  cents  per  46-ounce  can,  remained  a 
little  below  the  I958-8I  average.  Family  expenditures  of 
77  cents  were  8 percent  greater  than  a year  earlier,  and 
total  consumer  expenditures,  as  a result  of  more  buyers, 
were  up  52  percent,  (See  tables  18-20,) 


Ohe  amount  spent  for  pineapple-grapefruit  drink  in  October- 
May  was  24  percent  above  the  corresponding  8 months  of  1961- 
62;  the  volume  of  purchases  was  up  26  percent  or  2,3  million 
cases.  All  of  these  gains  were  made  after  the  freeze,  (See 
figure  in  margin.) 


New  Hi^s  for  Miscellaneous  Fruit  Drinks 


Purchases  of  miscellaneous  fruit  drinks  (noncarbonated 
nonfrozen  ades,  punches,  and  drinks  other  than  orange  sind 
pineapple -grapefruit)  were  up  sli^tly  from  April,  the 
previous  record  month,  and  l4  percent  from  a year  earlier. 
(See  table  12  and  figures  11-14, ) 

Movement  has  been  heavy  threughout  the  reporting  year, 
beginning  in  October,  and  cumulative  purchases  throu^ 

May  were  17  percent  or  2,3  million  cases  above  the  corres- 
ponding period  of  I96I-62. 

About  16.6  percent  of  the  Nation* s families  served  these 
products  during  the  month  compared  with  l4.9  percent  in 
the  preceding  May.  Family  consumption  averaged  2.6  cans, 
the  hipest  recorded  in  this  4-year  series. 
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Retail  prices  were  down  sli^tly  to  33*5  cents  per  46- 
ounce  can,  Neveitheless,  consumers  spent  a record  $8 
million  for  miscellaneous  fniit  drinks  in  May,  an  increase 
of  13  percent  over  a year  earlier. 

Fruit  Drinks  Account  for  22  Percent  of  Consumer  Budget 


In  May,  for  the  second  month  in  succession,  canned  fruit 
drinks  were  hou^t  hy  more  families  and  in  greater  quantity 
than  frozen  orange  concentrate,  Ihis  was  the  reverse  of 
the  pattern  in  March  and  prior  months,  (See  tables  l4  and 
21  and  figures  U-l4, ) 

Purchases  of  fruit  drinks  totaled  5.2  million  cases  in 
May,  up  sli^tly  from  April,  the  previous  record  month, 

29  percent  from  a year  earlier,  and  44  percent  from  2 
years  earlier. 

Use  of  these  products  has  been  particularly  heavy  in  recent 
months,  emulative  purchases,  October-May,  were  22  percent 
or  5.9  million  cases  above  the  corresponding  period  of  I96I- 
1962,  (See  figure  in  margin,) 


Cumulative  purchases  of  canned  Juices,  in  comparison,  were 
up  10  percent  or  5.1  million  cases,  while  use  of  all  frozen 
concentrated  juices  was  off  8 percent  or  5.3  million  equiva- 
lent single-strength  cases. 

About  26,5  percent  of  the  Ration’s  families  used  fruit 
drinks  in  May,  the  largest  proportion  reported  in  the  2 
years  these  data  are  available.  Buying  family  consumption, 
also  a new  hi^.  averaged  3.3  cans  or  25.5  6-ounce  servings 
compared  with  24,2  servings  of  frozen  orange  concentrate. 

Prices  paid  for  fruit  drinks  were  down  sli^tly  to  3I  cents 
per  46-ounce  can  or  4 cents  per  6-ounce  serving.  But, be- 
cause of  heavier  purchases,  buying  family  expenditures 
were  up  moderately  to  UI.03,  and  total  May  expenditures 
were  up  26  percent  to  $15  million,  (See  tables  18-20.) 

Ihat  amount  represented  22  percent  of  the  total  consumer 
budget  for  juices  and  fruit  drinks  in  May  compared  with 
19  percent  a year  earlier  and  17  percent  2 years  earlier. 


CANRED  AND  REFRIGERATED  CITRUS  SALADS  AND  SECTIONS 


Sales  of  Canned  Grapefruit  Sections  Up  Moderately  from  May  I962 

Household  use  of  canned  grapefruit  sections  in  May  was  up 
4 percent  from  a year  earlier.  However,  purchases  were 
slow  in  most  months  of  the  reporting  year,  beginning  in 
October,  and  cumulative  movement  throu^  May  was  down  9 
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percent  — 177^000  cases  — from  the  same  period  of  I96I- 
62.  (See  figures  10-l4.) 

About  3*9  percent  of  families  bou^t  compared  with  3.^ 
percent  in  the  previous  May.  Part  of  that  gain,  however, 
was  offset  by  a decline  in  the  average  size  of  purchase. 

Retail  prices  continued  to  advance,  and  at  23.8  cents 
per  No.  303  can,  were  the  hipest  reported  in  this  'J-year 
series.  Year  earlier  prices  averaged  20.3  cents,  ihe 
rising  prices  reflected  the  smallest  pack  since  the  mid- 

1940* s. 


Ihe  average  buyer  spent  73  cents  for  grapefruit  sections 
or  9 percent  more  than  a year  earlier.  Consumer  expendi- 
tures were  up  23  percent  to  bring  ilie  cumulative  total 
throu^  May  close  to  ttie  1961-62  level. 

Use  of  Refrigerated  Salads  and  Sections  Down 

Total  May  consumption  of  refrigerated  citrus  salads  and 
sections  was  down  11  percent  from  April  and  the  smallest 
reported  in  the  8 months  that  data  are  available.  (See 
table  15.) 

Orange  and  grapefruit  sections  were  bou^t  by  0.8  percent 
of  the  Nation* s families.  Prices  paid  were  up  3.2  cents 
from  April  to  77.3  cents  per  quart.  Grapefruit  sections 
were  purchased  by  very  few  families. 

All  other  citrus  salads  were  bou^t  by  about  0.7  percent 
of  all  families.  Prices  of  these  products,  at  75  cents 
per  quart,  were  down  sli^tly  from  the  preceding  month. 


FRESH  ORANCSS  AND  GRAPEFRUIT 

Sales  of  Oranges  Off  Sharply 

Fresh  oranges  and  grapefruit  are  in  ^ort  supply  and 
prices  are  hi^  as  a result  of  the  severe  freezes  last 
winter. 

Household  pxirchases  of  oranges  were  off  44  percent  from 
May  i960,  the  last  ccmrparable  month  data  are  available  for 
fresh  citrus.  Ihe  seasonal  decline  from  April,  however, 
was  not  as  great  as  the  April -May  drop  3 years  earlier. 
(See  table  16. ) 

Only  21  percent  of  families  bou^t  compared  with  32  per- 
cent 3 years  earlier.  Furthemore,  the  size  of  purchase 
was  down  to  18  oranges  from  23. 
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Retail  prices  averaged  75.3  cents  per  dozen,  up  47  percent 
from  3 years  earlier.  Nevertheless,  because  of  the  decline 
in  sales,  expenditures  -were  off  l8  percent.  Cumulative 
expenditures  for  October -May  were  down  21  percent  or 
$31.7  million  from  the  same  period  of  1959-^.  Accumulated 
purchases  were  off  about  4o  percent. 

Expenditures  for  Grapefruit  Up  from  May  i960 

Purchases  of  fresh  grapefruit  in  May  were  off  12  percent 
from  the  same  month  of  i960.  Except  for  November  and 
December,  movement  was  slow  th2X)u^out  the  season  and 
October-May  cumulative  purchases  were  down  19  percent  from 
the  lilce  period  of  1959-60.  (See  table  I7.) 

The  proportion  of  buyers  was  down  3 percentage  points  to 
15  percent.  Moreover,  the  average  purchase,  8,6  grape- 
fruit per  buying  family,  also  was  smaller. 

Retail  prices  averaged  $1,33  per  dozen,  up  24  percent  from 
3 years  earlier.  Hence,  despite  the  decline  in  purchases, 
consumer  expenditures  were  up  9 percent.  But  even  so, 
cumulative  expenditures,  October-May,  remained  5 percent 
or  $3.5  million  below  the  same  months  of  I9 59-60, 
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FROZEN  CONCENTRATED  ORANGE  JUICE 

Consumer  Purchases,  Expenditures  and  Prices  Paid 


1960  1961  1962  1963 

♦crop  years  BEGINHING  OCTOBER. 

U.  S.  DEPARTMENT  OF  AGRICULTURE  Fig.  1 NEG.  ERS  1741  ECONOMIC  RESEARCH  SERVICE 


Table  1. — FROZEN  CONCENTRATED  ORANGE  JUICE:  Consumer  purchases,  percentage  of  families  buying,  purchase  by 

buying  family,  and  average  prices  paid,  October  I96I  to  date,  with  comparisons 


Period  1/ 

Total,  purchases 

: Proportion  of 

: families  buying 

: Purchase  per 

: buying  family 

Prices  paid  per 
6- ounce  can 

1962- 

1963 

: 1961- 
: 1962 

: Average 

: 1957-61 

: 1962- 
: 1963 

: 1961- 
: 1962 

: 1962- 
: 1963 

: 1961- 
: 1962 

: 1962- 
: 1963 

: 1961- 
: 1962 

Average 

1957-61 

1,000 

1,000 

1,000 

gals. 

gals. 

gals. 

Percent 

Percent 

Ounces 

Oiuices 

Cents 

Cents 

Cents 

Oct. 

6,719 

5,784 

5,111 

31.5 

29.8 

50 

46 

15.9 

19.9 

19.7 

Nov. 

6,669 

5,342 

4,970 

31.3 

28.2 

50 

45 

15.9 

20.2 

19.9 

Deo. 

7,215 

5,728 

4,996 

32.7 

29.8 

52 

46 

15.7 

19.9 

19.6 

Oct. -Dec . 

20,603 

16,854 

15,077 

Jan. 

5,066 

6,584 

5,312 

28.2 

31.3 

42 

50 

21.3 

19.0 

19.6 

Feb. 

^,983 

6,582 

5,207 

28.5 

31.5 

4l 

50 

22.6 

18.0 

19.6 

Mar. 

4,855 

6,587 

5,172 

28.2 

31.1 

40 

50 

23.2 

17.4 

19.6 

Jan. -Mar . 

14,904 

19,753 

15,691 

Apr. 

3,801 

6,363 

5,147 

23.2 

30.6 

38 

49 

25.4 

16.4 

19.3 

May 

3,393 

6,123 

4,941 

21.7 

29.5 

36 

49 

27.5 

16.4 

19.3 

June 

5,776 

4,740 

28.4 

48 

16.3 

19.5 

Apr . -June 

18,262 

14,828 

July 

5,543 

4,601 

27.2 

48 

16.4 

19.6 

Aug. 

5,779 

4.580 

28.7 

47 

16.5 

19.8 

Sep. 

6,562 

5,111 

31.3 

49 

16.0 

19.6 

July -Sept. 

17,884 

14,292 

Season 

72,753 

59,888 

17.7 

19.6 

^ Data  are  for  ll— week  (28-day)  periods  to  facilitate  comparisons. 
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Table  lA,— FROZEN  ORANGE  CONCENTRATE  IN  FREEZE  YEARS 
Consumer  purchases  and  expenditures,  percentage  of  families  buying,  and  average  prices  paid 

1962-63  compared  with  1957-58  1/ 
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CHILLED  ORANGE  JUICE 

Consumer  Purchases,  Expenditures  and  Prices  Paid 


1960  1961  1962  1963 

♦crop  years  BECINHING  OCTOBER. 

U.  S.  DEPARTMENT  OF  AGRICULTURE  F i g,  2 NEG.  ERS  1742  ECONOMIC  RESEARCH  SERVICE 


Table  2.--CHHIiED  ORANGE  jaiCE:  Consumer  purchases,  percentage  of  families  buying,  purchase  per  buying 

family,  auid  average  prices  paid,  October  I96I  to  date,  with  comparisons 


Period  1/ 

Total  purchases 

: Proportion  of 

: families  b\;ying 

: Purchase  per 

: buying  family 

Prices  paid  per 
quart 

1962- 

1963 

: 1961- 
: 1962 

J Average 

: 1957-61 

: 1962- 
: 1963 

: 1961- 
: 1962 

: 1962- 
: 1963 

: 1961- 
: 1962 

: 1962- 
; 1963 

: 1961- 
: 1962 

: Average 

: 1957-61 

1,000 

1,000 

1,000 

gals. 

gals. 

gals. 

Percent 

Percent 

Ounces 

Ounces 

Cents 

Cents 

Cents 

Oct. 

2,849 

2,521 

1,950 

6,0 

5.0 

112 

119 

37.1 

39.9 

39.7 

Nov. 

2,811 

2,448 

2,017 

6.2 

5.1 

107 

114 

36.4 

40,8 

40.2 

Dec. 

3,002 

2,410 

1,911 

6.3 

5.1 

111 

111 

36.3 

40.9 

40,0 

Oct . -Dec . 

8,662 

7,379 

5,878 

Jan. 

2,884 

2,489 

2,098 

6,4 

5.7 

105 

lo4 

39.8 

39.4 

39.1 

Feb. 

2,948 

2,713 

2,288 

6.5 

6.0 

105 

106 

41.6 

38.6 

38.7 

Mar. 

2,997 

2,511 

2,267 

6,4 

5.6 

109 

107 

42.4 

38.8 

39.6 

Jan. -Mar . 

8,829 

7,713 

6,653 

Apr. 

2,555 

2,532 

2,239 

5.6 

5.8 

106 

103 

44.1 

37.8 

39.3 

May 

2,393 

2,840 

2,339 

5.5 

6.3 

100 

106 

44.9 

35.1 

38.7 

June 

2,863 

2,291 

6.2 

108 

33.9 

38.3 

Apr. -June 

8,235 

6,869 

July 

2,681 

2,o64 

6.2 

101 

35.4 

39.1 

Aug. 

2,4o8 

1,901 

5.6 

100 

36.2 

39.6 

Sep. 

2,5^ 

1,974 

5.9 

102 

36.1 

39.6 

July -Sept. 

7,633 

5,939 

Season 

30,960 

25,339 

37.7 

39.3 

3/  Data  are  for  l|-week  (28-day)  periods  to  facilitate  comparisons. 
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CANNED  SINGLE-STRENGTH  ORANGE  JUICE 

Consumer  Purchases,  Expenditures  and  Prices  Paid 
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U.  S.  DEPARTMENT  OF  AGRICULTURE 


*CROP  YEARS  BEGINNING  OCTOBER. 

Fig.  3 neg.  ers  1743 


ECONOMIC  RESEARCH  SER-VICE 


Table  3. — GAMED  SINGLE-STRENGTH  ORANGE  JUICE:  Consumer  purchases,  percentage  of  families  buying, 

purchase  per  buying  family,  and  average  prices  paid,  October  I96I  to  date,  with  comparisons 


Period 

Total,  purchases 

: Proportion  of 

: families  buying 

: Purchase  per 

: b\jying  family 

Prices  paid  per 
46-ounce  can 

1962- 

: 1961- 

: Average 

: 1962- 

: 1961- 

: 1962- 

: 1961- 

: 1962- 

: 1961- 

: Average 

1963 

: 1962 

: 1957-61 

: 1963 

: 1962 

: 1963 

: 1962 

: 1963 

: 1962 

: 1957-61 

1,000 

1,000 

1,000 

cases 

cases 

cases 

Percent 

Percent 

Ounces 

Ounces 

Cents 

Cents 

Cents 

Oct. 

7h9 

559 

852 

6.3 

5.1 

94 

88 

35.5 

43.6 

37.8 

Nov. 

677 

574 

808 

5.9 

5.3 

90 

88 

35.8 

42.4 

37.7 

Dec. 

699 

579 

754 

6.0 

5.2 

92 

89 

34.0 

43.1 

38.1 

Oct .-Dec. 

2,125 

1,712 

2,4i4 

Jan. 

779 

690 

892 

6.6 

6.3 

93 

87 

36.5 

40.5 

37.0 

Feb. 

680 

719 

909 

6.7 

6.2 

80 

92 

41.8 

39.7 

37.5 

Mar. 

823 

718 

915 

6.9 

5.9 

94 

97 

43.5 

39.2 

37.5 

Jan. -Mar. 

2,282 

2,127 

2,716 

Apr. 

618 

736 

881 

5.7 

5.8 

85 

101 

44.9 

37.5 

37.8 

May 

611 

73^ 

838 

5-3 

6.0 

90 

97 

46.4 

36.9 

37.9 

June 

731 

806 

6.0 

96 

36.1 

37.7 

Apr. -June 

2,201 

2,525 

July 

592 

76k 

5.1 

91 

36.5 

38.5 

Aug. 

638 

708 

5.6 

90 

35.8 

39.0 

Sep. 

599 

709 

5.3 

89 

35.7 

39.9 

July-Sept. 

1,829 

2,181 

Season 

7,869 

9,836 

38.9 

38.0 

3/  Data  are  for  4-week  (28-day)  periods  to  facilitate  ccmparisons.  Equivalent  cases  2k  No,  2 cans,!. 
432  ounce  per  case. 
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CANNED  SINGLE-STRENGTH  GRAPEFRUIT  JUICE 

Consumer  Purchases,  Expenditures  and  Prices  Paid 


1960  1961  1962  1963 

♦crop  years  beginning  OCTOBER. 

U.  S.  DEPARTMENT  OF  AGRICULTURE  FiO-  4 NEG.  ERS  1744  ECONOMIC  RESEARCH  SERVICE 


Table  k. — CAMMED  SINGDE-STRENGTS  GBAPEFBUIT  JUICE:  Consumer  purchases,  percentage  of  families  buying, 

purchase  per  buying  family,  and  average  prices  paid,  October  I96I  to  date,  with  comparisons 


Period 

Total  purchases 

Proportion  of 
families  bvylng 

Purchase  per 
buying  feunily 

Prices  paid  per 
46-ounce  can 

1962- 

: 196I- 

: Average 

1962- 

: 1961- 

1962- 

: 1961- 

1962- 

: 1961- 

: Average 

1963 

: 1962 

: 1957-61 

1963 

: 1962 

1963 

: 1962 

1963 

; 1962 

: 1957-61 

1,000 

1,000 

1,000 

cases 

cases 

cases 

Percent 

Percent 

Ounces 

Ounces 

Cents 

Cents 

Cents 

Oct. 

765 

77^ 

772 

5.8 

5.7 

lo4 

108 

26.6 

28.7 

30.3 

Nov. 

697 

647 

683 

5.4 

5.1 

103 

101 

27.0 

29.2 

30.7 

Dec. 

765 

796 

643 

5.4 

5.7 

in 

n3 

26.4 

28.4 

30.4 

Oct. -Dec. 

2,227 

2,217 

2,098 

Jan. 

726 

876 

755 

5.8 

6.3 

98 

no 

29.6 

27.8 

30.1 

Feb. 

674 

823 

715 

5.7 

5.9 

93 

in 

33.5 

27.8 

30.4 

Mar. 

728 

841 

738 

5.9 

5.9 

98 

114 

35.3 

27.9 

30.1 

Jan. -Mar. 

2,128 

2,5^0 

2,208 

Apr. 

668 

740 

793 

5.2 

5.4 

100 

109 

35.7 

27.5 

29.1 

May 

621 

708 

781 

5.0 

4.8 

98 

118 

36.5 

27.3 

28.9 

June 

790 

714 

5.6 

in 

26.9 

29.2 

Apr . - June 

2,238 

2,288 

July 

685 

632 

4.9 

ni 

27.3 

30.3 

Aug. 

764 

683 

5.3 

ii4 

26.7 

29.9 

Sep. 

712 

663 

5.2 

108 

26.9 

30.3 

July -Sept. 

2,161 

1,978 

Season 

9,156 

8,572 

27.7 

30.0 

1/  Data  are  for  If-week  (28-day)  periods  to  facilitate  comparisons.  Equivalent  cases  24  No.  2 cans.i^. 
432  ounces  per  case. 
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CANNED  SINGLE-STRENGTH  PINEAPPLE  JUICE 

Consumer  Purchases,  Expenditures  and  Prices  Paid 
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Fig.  5 NEG.  ERS  1745 


ECONOMIC  RESEARCH  SERVICE 


Table  5. — GAOTED  SINGLE-STRENGTH  PINEAPPLE  JUICE:  Consumer  purchases,  percentage  of  families  buying, 

pvirchase  per  buying  family,  and  average  prices  paid,  October  I96I  to  date  with  comparisons 


Period  1/ 

Total  purchases 

: Proportion  of 

: families  buying 

: Purchase  per 

: buying  family 

Prices  paid  per 
46-ounce  can 

1962- 

: 1961- 

: Average 

: 1962- 

: 1961- 

: 1962- 

: 196I- 

: 1962- 

: 1961- 

: Average 

1963 

: 1962 

: 1957-61 

: 1963 

: 1962 

: 1963 

: 1962 

: 1963 

: 1962 

: 1957-61 

1,000 

1,000 

1,000 

cases 

cases 

cases 

Percent 

Percent 

Ounces 

Ounces 

Cents 

Cents 

Cents 

Oct. 

1,038 

1,251 

1,178 

8.3 

9.0 

98 

111 

28.3 

27.6 

29.2 

Nov. 

950 

1,158 

1,135 

7.9 

9.5 

94 

98 

30.0 

27.9 

29.2 

Dec. 

1,015 

1,275 

1,106 

8.1 

10.1 

99 

101 

29.5 

28.3 

29.7 

Oct. -Dec. 

3,003 

3,684 

3,419 

Jan. 

1,385 

1,262 

1,165 

10.9 

10.1 

100 

100 

28.6 

27.7 

29.5 

Feb. 

1,635 

1,182 

l,l64 

11.8 

10.2 

109 

92 

28.1 

28.4 

29.7 

Mar. 

1,929 

1,301 

1,156 

13.0 

10.2 

117 

102 

28.0 

28.0 

29.8 

Jan. -Mar. 

4,949 

3,745 

3,485 

Apr. 

1,721 

1,257 

1,108 

11.6 

10.1 

116 

98 

28.4 

27.4 

29.8 

May 

1,®9 

1,234 

1,123 

11.5 

9.7 

115 

101 

28.1 

27.3 

29.4 

June 

1,092 

1,061 

8.6 

101 

28.0 

29.6 

Apr. -June 

3,583 

3,292 

July 

1,020 

1,023 

8.0 

101 

28.9 

30.0 

Aug. 

875 

1,042 

7.5 

92 

28.8 

29.6 

Sep. 

957 

1,079 

7.6 

99 

28,8 

29.1 

July -Sept. 

2,852 

3,144 

Season 

13,864 

13,340 

28.0 

29.5 

^ Data  are  for  4-week  (28-day)  periods  to  facilitate  ccmparisons . Equivalent  cases  2k  No.  2 cajis... 


432  ounces  per  case. 
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PRUNE  JUICE 

Consumer  Purchases,  Expenditures  and  Prices  Paid 


1960  1961  1962  1963 

*CROP  YEARS  BEGINNING  OCTOBER. 

U.  S.  DEPARTMENT  OF  AGRICULTURE  Fig.  6 NEG.  ERS  1746  ECONOMIC  RESEA.RCH  SERVICE 


Table  6. — PRUHE  JUICE:  Consumer  purchases,  percentage  of  families  buying,  purchase  per  buying  family,  and 

average  prices  paid,  October  I96I  to  date,  with  comparisons 


Period  l/ 

Toteil  purchases 

: Proportion  of 

: families  buying 

: Purchase  per 

: buying  family 

Prices  paid  per 
queirt 

1962- 

: 1961- 

: Average 

: 1962- 

: 1961- 

: 1962- 

: 1961- 

: 1962- 

: 1961- 

Average 

1963 

: 1962 

: 1957-61 

: 1963 

: 1962 

: 1963 

: 1962 

: 1963 

: 1962 

1957-61 

1,000 

1,000 

1,000 

cases 

cases 

cases 

Percent 

Percent 

Ounces 

Ounces 

Cents 

Cents 

Cents 

Oct. 

660 

634 

632 

6.9 

6.5 

76 

78 

42.1 

'<•3.5 

39.9 

Nov. 

652 

611 

598 

6.9 

6.3 

75 

78 

42.5 

43.8 

40.5 

Dec . 

636 

628 

599 

6.3 

6.7 

80 

75 

42.8 

i+3.9 

40.8 

Oct. -Dec. 

1,948 

1,873 

1,829 

Jan. 

693 

697 

652 

7.1 

7.0 

77 

80 

42.7 

42.9 

40.9 

Feb. 

716 

699 

653 

7.7 

7.6 

74 

73 

42.4 

43.6 

41.4 

Mar. 

719 

700 

654 

7.6 

73 

74 

43.2 

'<3.7 

'<1.5 

Jan. -Mar. 

2,128 

2,096 

1,959 

Apr. 

749 

625 

602 

8.1 

7.0 

73 

70 

42.3 

44.2 

'41.7 

May 

700 

643 

607 

l.h 

6.7 

74 

76 

41.2 

44.1 

41.8 

June 

631 

600 

6.5 

76 

43.9 

^.1,7 

Apr. -June 

1,899 

1,809 

July 

610 

571 

6.2 

78 

43.8 

41.7 

Aug. 

576 

569 

6.1 

75 

43.6 

41.6 

Sep. 

636 

602 

6.4 

79 

43.1 

41.7 

July-Sept. 

1,822 

1,742 

Season 

7,690 

7,339 

43.7 

41.3' 

^ Data  are  for  4-week  (28-day)  periods  to  facilitate  ccmx>^iBons.  Equivalent  cases  2k  No.  2 cans... 
432  ounces  per  case. 
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TOMATO  JUICE 

Consumer  Purchases,  Expenditures  and  Prices  Paid 


1960  1961  1962  1963 

♦crop  years  beginning  OCTOBER. 

U.  S.  DEPARTMENT  OF  AGRICULTURE  Fig.  7 NEG.  ERS  1747  ECONOMIC  RESEARCH  SERVICE 


Table  7* ““TOMATO  JUICE;  Consumer  purchases,  percentage  of  families  buying,  purchase  per  buying  family, 
and  average  prices  paid,  October  I961  to  date,  with  comparisons 


Period 

Total  purchases 

: Proportion  of 

: families  btying 

: Purchase  per 

: buying  family 

Prices  paid  per 
46-ounce  can 

1962- 

: 1961- 

: Average 

: 1962- 

: 1961- 

: 1962- 

: 1961- 

: 1962- 

: 1961- 

: Average 

1963 

: 1962 

: 1957-61 

: 1963 

: 1962 

: 1963 

: 1962 

: 1963 

: 1962 

: 1957-61 

1,000 

1,000 

1,000 

cases 

cases 

cases 

Percent 

Percent 

Ounces 

Ounces 

Cents 

Cents 

Cents 

Oct. 

1,973 

1,780 

1,800 

15.8 

14.8 

99 

97 

26.4 

27.1 

27.1 

Nov. 

2,174 

1,766 

1,854 

16.5 

15.4 

104 

92 

26.3 

27.3 

27.4 

Dec. 

1,795 

1,744 

1,632 

15.1 

15.3 

94 

92 

26.9 

28.0 

28.1 

Oct. -Dec. 

5,942 

5,290 

5,286 

Jan. 

2,379 

1,926 

1,926 

19.0 

16.7 

98 

92 

26.5 

28.3 

28.1 

Feb. 

2,482 

2,072 

1,931 

18.8 

17.2 

104 

96 

26.0 

27,8 

28.1 

Mar. 

2,501 

1,930 

1,930 

18.7 

16.5 

105 

94 

26.3 

27.0 

27.6 

Jan. -Mar. 

7,362 

5,928 

5,787 

Apr. 

2,129 

1,797 

1,879 

17.2 

15.4 

97 

92 

26.6 

28.2 

27.7 

May 

2,139 

1,832 

1,791 

17.1 

15.4 

98 

94 

26.0 

27.8 

27.6 

June 

1,561 

1,700 

13.9 

89 

28.5 

28.0 

Apr . -June 

5,190 

5,370 

July 

1,509 

1,530 

13.6 

88 

28.2 

28,3 

Aug. 

1,525 

1,501 

13.2 

91 

27.5 

27.9 

Sep. 

1,621 

1,588 

13.6 

95 

27.3 

27.5 

Ju3y-Sept. 

4,655 

4,619 

Season 

21,063 

21,062 

27.7 

27.8 

^ Data  are  for  It^-week  (28-day)  periods  to  facilitate  COTjpaxisons.  Eq.uivalent  cases  24  No.  2 cans... 
432  ounces  per  case. 
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CANNED  SINGLE-STRENGTH  ORANGE  DRINK 


*CROP  YEARS  BEGINNING  OCTOBER. 

U.  S,  DEPARTMENT  OF  AGRICULTURE  Fig.  8 NEG.  ERS  1748  ECONOMIC  RESEARCH  SERVICE 


Table  8. --GAMED  SINGLE-STRENGTH  ORANGE  DRINK:  Consumer  purchases,  percentage  of  families  buying,  purchase 

per  buying  family,  and  average  prices  paid,  October  I96I  to  date,  with  comparisons 


Period  l/ 

Total  purchases 

Proportion  of 
families  buying 

: Purchase  per 

: buying  family 

Prices  paid  per 
46- ounce  can 

1962- 

: 1961- 

; Average 

1962- 

: 1961- 

: 1962- 

: 1961- 

1962- 

: 1961- 

: Average 

1963 

: 1962 

: 1957-61 

1963 

: 1962 

: 1963 

: 1962 

1963 

; 1962 

: 1957-61 

1,000 

1,000 

1,000 

cases 

cases 

cases 

Percent 

Percent 

Ounces 

Ounces 

Cents 

Cents 

Cents 

Oct. 

613 

458 

432 

3.9 

3.3 

125 

110 

30.7 

32.0 

29.9 

Nov. 

484 

4oo 

429 

3.3 

2.8 

117 

113 

31.5 

32.7 

30.3 

Dec. 

496 

423 

398 

3.2 

3.0 

120 

113 

31.2 

32.8 

30.8 

Oct. -Dec. 

1,593 

1,281 

1,259 

Jan. 

723 

656 

518 

4.6 

4.5 

125 

115 

30.8 

32.3 

30.6 

Feb. 

685 

579 

470 

'^.3 

3.9 

125 

118 

31.0 

32.9 

31.3 

Mar. 

753 

534 

472 

5.1 

3.7 

U7 

116 

31.3 

32.4 

31.1 

Jan. -Mar . 

2,143 

1,769 

l,46o 

Apr. 

975 

670 

568 

6.5 

4.7 

118 

ll4 

30.0 

31.2 

30.5 

May 

923 

650 

558 

6.4 

4.6 

112 

113 

30.3 

31.3 

30.4 

June 

650 

592 

4.6 

112 

30.4 

29.7 

Apr . -June 

1,970 

1,718 

July 

74i 

619 

5.2 

113 

30.1 

29.7 

Aug. 

616 

54l 

4.5 

108 

30.0 

29.6 

Sep. 

579 

471 

3.9 

118 

31.0 

30.3 

July -Sept. 

1,936 

1,631 

Season 

6,956 

6,068 

31.5 

30.3 

2J  Data  are  for  4-week  (28-day)  periods  to  facilitate  comparisons.  Equivalent  cases  2k  No.  2 cans. 7. 
432  ounces  per  case. 
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CANNED  S/S  PINEAPPLE-GRAPEFRUIT  DRINK 

Consumer  Purchases,  Expenditures  and  Prices  Paid 


1960  1961  1962  1963 

♦crop  years  beginning  OCTOBER. 

U.  S.  DEPARTMENT  OF  AGRICULTURE  Fig.  9 NEG.  ERS  1749  ECONOMIC  RESEARCH  SERVICE 


Table  9» -“CANNED  SINGLE  STRENGTH  PINEAPPLE-GRAPEFRUIT  DRINK:  Consumer  purchases,  percentage  of  families 

buying,  purchase  per  buying  family,  and  average  prices  paid,  October  I961  to  date,  with  comparisons 


Period  1/ 

Total-  imrchases 

Proportion  of 
families  buying 

: Purchase  per 

: buying  family 

Prices  paid  per 
46-ounce  can 

1962- 

: 1961- 

: Average 

1962- 

: 1961- 

: 1962- 

: 1961- 

1962-  : 

1961- 

: Average 

1963 

CVJ 

VD 

; 1958-61 

1963 

: 1962 

: 1963 

: 1962 

1963  : 

1962 

: 1958-61 

1,000 

1,000 

1,000 

cases 

cases 

cases 

Dsrcent 

Percent 

Ounces 

Ounces 

Cents 

Cents 

Cents 

Oct. 

1,159 

1,156 

976 

7.5 

7.9 

122 

117 

26.5 

27.5 

29.0 

Nov. 

923 

970 

892 

6.5 

7.2 

112 

109 

27.7 

28.0 

29.3 

Dec . 

855 

875 

900 

5.9 

6.3 

115 

112 

27.5 

28.3 

28.8 

Oct. -Dec. 

2,937 

3,001 

2,768 

Jan. 

1,589 

1,233 

1,145 

9.7 

7.8 

129 

126 

26.3 

27.2 

28.6 

Feb. 

1,749 

1,238 

1,259 

10.5 

8.2 

130 

120 

26.6 

27.1 

28.3 

Mar. 

1,746 

1,255 

1,218 

11.0 

7.7 

125 

129 

26.9 

26.8 

28.2 

Jan. -Mar. 

5,075 

3,726 

3,622 

Apr. 

1,606 

1,153 

1,154 

9.7 

7.5 

130 

122 

27.7 

27.0 

28.2 

May 

1,701 

1,120 

1,120 

10.5 

7.4 

128 

120 

27.6 

27.5 

28.2 

June 

1,249 

1,176 

7.6 

130 

26.4 

28.0 

Apr. -June 

3,522 

3,450 

July 

1,253 

1,240 

8.0 

124 

26.4 

27.8 

Aug. 

1,067 

1,108 

6.8 

124 

26.9 

28.0 

Sep. 

1,077 

1,017 

6.9 

123 

27.0 

28.4 

July-Sept. 

3,397 

3,365 

Season 

13,646 

13,205 

27.1 

28.4 

^ Data  are  for  4-week  (28-day)  periods  to  facilitate  ccmparlsons.  Equivalent  cases  24  No.  2 cans... 
432  ounces  per  case. 
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CANNED  GRAPEFRUIT  SECTIONS 

Consumer  Purchases,  Expenditures  and  Prices  Paid 


1960  1961  1962  1963 

♦crop  years  beginning  OCTOBER. 

U.  S.  DEPARTMENT  OF  AGRICULTURE  Fig.  10  NEG.  ERS  1750  ECONOMIC  RESEARCH  SERVICE 


Table  10. — CANMED  GRAPEFRUIT  SECTIONS:  Consumer  purchases,  percentage  of  families  buying,  purchase  per 

buying  family,  ajid  average  prices  paid,  October  I961  to  date,  with  comparisons 


Period  ^ 

Total  purchases 

Proportion  of 
families  buying 

Purchase  per 
,buying  family 

Prices  paid  per 
No.  303  caJi 

1962- 

: 1961- 

: Average 

1962- 

: 1961- 

1962- 

: 1961- 

1962- 

: 1961-  : 

Average 

1963 

: 1962 

: 1957-61 

1963 

: 1962 

1963 

: 1962 

1963 

: 1962  : 

1957-61 

1,000 

1,000 

1,000 

cases 

cases 

cases 

Percent 

Percent 

Ounces 

Ounces 

Cents 

Cents 

Cents 

Oct. 

285 

357 

311 

4.5 

5.3 

55 

60 

20.1 

19.8 

20.0 

Nov. 

182 

251 

249 

3.3 

3.7 

49 

61 

21.2 

20.2 

20.3 

Deo . 

201 

174 

192 

3.3 

3.2 

54 

49 

20.3 

20.8 

20.5 

Oct . -Deo . 

66ti 

782 

752 

Jan. 

228 

252 

245 

3.8 

4.0 

52 

56 

21.3 

19.9 

20.2 

Feb. 

223 

237 

239 

3.8 

3.7 

53 

56 

22.5 

20.0 

20.2 

Mar. 

219 

244 

225 

3.9 

3.7 

48 

58 

22.9 

20.3 

20.4 

Jan. -Mar. 

670 

733 

709 

Apr. 

182 

201 

227 

3.4 

3.5 

47 

50 

23.3 

20.  4 

20.3 

May 

223 

2l4 

233 

3.9 

3.6 

49 

53 

23.8 

20.2 

20.4 

Jtme 

233 

255 

3.6 

58 

20.5 

20.5 

Apr  .-June 

648 

715 

Ju3y 

232 

264 

3.7 

55 

20.6 

20.7 

Aug. 

221 

253 

3.5 

56 

20.7 

20.4 

Sep. 

256 

284 

3.8 

60 

20.1 

20.4 

July -Sept. 

709 

801 

Season 

2,872 

2,977 

20.3 

20.4 

^ Data  are  for  4-week  (28-day)  periods  to  facilitate  ccmiparisons . Equivalent  cases  24  No.  2 cans. 7. 
480  ounces  per  case. 


25 


Table  11. --MISGETLLANEOIJS  GAMED  SINGLE-STRENGTH  JUICES:  Consumer  purchases,  percentage  of  families  buying, 

purchase  per  buying  family,  and  average  prices  paid,  October  I961  to  date,  with  comparisons  \J 


Total  purchases 

: Proportion  of 

: Purchase  per 

: Prices  paid  per 

Bsriod  2/ 

: families  buying 

: buying  family 

46-ounce 

can 

19^2- 

: 1961- 

: Average 

: 1962- 

: 1961- 

; 1962- 

: 1961- 

: 1962- 

: 1961- 

: Average 

1963 

: 1962 

: 1957-61 

: 1963 

: 1962 

: 1963 

: 1962 

i-lggl- 

: 1962 

: 1957-61 

1,000 

1,000 

1,000 

cases 

cases 

cases 

Percent 

Percent 

Ounces 

Ounces 

Cents 

Cents 

Cents 

Oct. 

1,380 

l,5l^2 

1,498 

15.9 

17.3 

68 

72 

35.8 

36.9 

--- 

Nov. 

1,4U 

l,4l6 

l,4l6 

17.1 

16.9 

65 

67 

35.3 

36.8 

— 

Dec. 

l,4l6 

1,417 

iT.o 

17.2 

67 

66 

35.2 

36.8 

— 

Oct. -Dec . 

4,228 

4,331 

Jan. 

1,576 

1,505 

1,540 

17.9 

17.5 

69 

68 

35.9 

36.7 

— 

Feb. 

1,750 

1,479 

1,569 

19.6 

18.0 

70 

66 

36.9 

36.1 

— 

Mar. 

1,812 

1,622 

19.8 

17.5 

72 

67 

37.4 

36.1 

— 

Jan. -Mar. 

5,138 

4,449 

4,731 

Apr. 

1,755 

1,511 

1,611 

19.7 

17.5 

70 

68 

37.4 

36.1 

— 

May 

1,682 

1,59^^ 

1,678 

19.7 

18.8 

67 

67 

37.7 

34.  S’' 

— 

June 

1,5M^ 

1,573 

18.6 

66 

35.1 

— 

Apr , -June 

4,649 

4,862 

July 

l,48o 

1,494 

17.8 

66 

35.0 

— 

Aug. 

l,'+77 

1,390 

17.6 

66 

34.6 

— 

Sep. 

1,357 

1,355 

16.6 

65 

34.7 

— 

July -Sept. 

4,3li^ 

4,239 

Season 

17,786 

18,163 

35.8 

— 

^ All  canned  juices  other  than  orange,  grapefruit,  pineapple,  prune  and  tomato,  ^ Data  are  for 
4-week  (28-day)  periods  to  facilitate  comparisons.  Equivalent  cases  24  No.  2 cans... 432  ounces  per  case. 


Table  12.  --MISCELLANEOUS  CANNED  FRUIT  DRINKS:  Consumer  purchases,  percentage  of  families  buying,  purchase 

per  buying  family,  and  average  prices  paid,  October  I961  to  date,  with  comparisons  ly 


Period  2/ 

Total  purchases 

Proportion  of 
families  buying 

Purchase  per 
buying  family 

Prices  paid  per 
46-ounce  can 

1962- 

1963 

: 1961- 
: 1962 

: Average 

: 1959-61 

1962- 

1963 

: 1961- 
: 1962 

1962- 

1963 

: 1961- 
: 1962 

1962- 

1963 

: I96IT 
: 1962 

: Average 

: 1959-61 

1,000 

1,000 

1,000 

cases 

cases 

cases 

Percent 

Percent 

Ounces 

Ounces 

Cents 

Cents 

Cents 

Oct. 

1,487 

1,449 

10.9 

10.9 

111 

109 

33.9 

34,0 

34.7 

Nov. 

1,498 

1,366 

1,322 

11.0 

11.0 

108 

100 

34.2 

35.1 

35.2 

Dec. 

1,508 

l,4o4 

1,326 

11.2 

10.9 

106 

103 

34.4 

35.1 

35.1 

Oct. -Dec. 

4,538 

4,257 

4,097 

Jan. 

1,864 

1,634 

1,467 

13.0 

12.5 

113 

io4 

33.7 

34.6 

34.9 

Feb. 

2,169 

1,688 

1,571 

14.5 

12.3 

118 

109 

34.3 

34.8 

34.8 

Mar. 

2,204 

1,812 

1,609 

15.0 

12.1 

115 

119 

34.0 

34.6 

34,8 

Jan. -Mar . 

6,237 

5,134 

4,647 

Apr. 

2,494 

1,885 

1,764 

16.8 

13.7 

116 

109 

33.3 

34.5 

34.6 

May 

2,545 

2,230 

2,031 

16.6 

14.9 

120 

119 

33.5 

33.9 

33.9 

June 

2,124 

2,166 

14.6 

115 

33.7 

33.8 

Apr . -J^me 

6,239 

5,961 

July 

2,060 

2,021 

14.5 

112 

33.2 

33.4 

Aug. 

1,823 

1,821 

13.0 

111 

33.4 

33.7 

Sep. 

1,727 

1,709 

11.9 

Ii4 

33.8 

33.9 

July -Sept. 

5,610 

5,551 

Season 

21,240 

20,256 

34.2 

34.3 

^ All  fruit  drinks  other  than  orange  and  pineapple -grapefruit.  2/  Data  sure  for  4-week  (28-day) 
periods  to  facilitate  comparisons.  Equivalent  cases  24  No.  2 cans... 432  oxmces  per  case. 
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Table  13 . — TOTAL  GANMED  SINGLE-STKENG3H  JUICES:  Consumer  purchases,  percentage  of  families  buying,  purchase 

per  buying  family,  and  average  prices  paid,  October  1961  to  date,  with  comparisons 


Period  1^ 

Total  purchases 

: Proportion  of 

: families  bvylng 

: Purchase  per 

: buying  family 

Prices  paid  per 
46-ounce  can 

1962- 

1963 

: 1961- 
: .1962 

: Average 

• 1957-61 

: 1962- 
: 1963 

: 1961- 
: 1962 

: 1962- 
: 1963 

: 1961- 
: 1962 

: 1962- 
: 1963 

: 1961- 
: 1962 

: Average 

: 1957-61 

1,000 

1,000 

1,000 

cases 

cases 

cases 

Percent 

Percent 

Ounces 

Ounces 

Cents 

Cents 

Gents 

Oct. 

6,565 

6,540 

6,732 

40.7 

4o.5 

127 

130 

33.2 

34.5 

Nov. 

6,561 

6,172 

6,495 

42.1 

40.5 

123 

122 

33.3 

34.7 

Dec. 

6,3^7 

6,438 

6,152 

41.2 

41.5 

122 

124 

33.4 

34.8 

Oct. -Dec. 

19,473 

19,150 

19,379 

Jan. 

7,538 

6,956 

6,931 

45.5 

47.8 

130 

116 

33.4 

34.5 

Feb. 

6,97^ 

6,940 

47.1 

44.3 

133 

126 

34.0 

34.4 

Mar. 

6,512 

6,955 

7,015 

47.9 

43.3 

i4o 

128 

34.5 

34.1 

Jan. -Mar . 

23,987 

20,885 

20,886 

Apr. 

7,640 

6, 666 

6,875 

45.7 

42.3 

131 

125 

35.1 

34.1 

May 

7,442 

6,7^5 

6,817 

44.9 

42.6 

130 

126 

34.8 

33.6 

June 

6,349 

6,454 

41.8 

120 

34.1 

Apr. -June 

19,760 

20,146 

July 

5,896 

6,013 

39.5 

118 

34.4 

A\ig. 

5,855 

5,892 

38.4 

121 

33.7 

Sep. 

5,882 

5,995 

38.4 

121 

33.8 

July -Sept. 

17,633 

17,900 

Season 

77,428 

78,311 

34.2 

— 

^ 1/  Data  are  for  If-week  (28-day)  periods  to  facilitate  ccmparisons.  Equivalent  cases  24  No.  2 cans 

432  ounces  per  case. 


Table  l4. — TOTAL  GANKED  SINGLE-STRENGTH  FRUIT  DRINKS:  Consumer  purchases,  percentage  of  families  buying, 

purchase  per  bi;iying  family,  and  average  prices  paid,  October  1961  to  date,  with  comparisons 


Period  ij 

Total,  purchases 

: Proportion  of 

: families  buying 

: Purchase  per 

: buying  family 

Prices  paid  per 
46-ounce  cein 

1962- 

: 1961- 

: Average 

: 1962- 

: 1961- 

: 1962- 

: 1961- 

: 1962- 

: 1961- 

: Average 

1963 

: 1962 

: 1959-61 

: 1963 

: 1962 

: 1963 

: 1962 

: 1963 

: 1962 

: 1959-61 

1,000 

1,000 

1,000 

cases 

cases 

cases 

Percent 

Percent 

Ounces 

Ounces 

Cents 

Cents 

Cents 

Oct. 

3,304 

3,101 

2,858 

18.9 

18.7 

138 

133 

30.7 

31.3 

32.0 

Nov. 

2,905 

2,736 

2,577 

17.5 

18.2 

131 

121 

31.7 

32.2 

32.8 

Dec. 

2,859 

2,702 

2,635 

17.4 

17.6 

130 

123 

31.8 

32.5 

32.3 

Oct. -Dec. 

9,068 

8,539 

8,070 

Jan. 

4,176 

3,523 

3,235 

22.2 

21.4 

148 

131 

30.4 

31.6 

31.8 

Feb. 

4,594 

3,505 

3,362 

23.9 

20.5 

151 

136 

30.9 

31.8 

31.9 

Mar. 

4 '763 

3,601 

3,4o8 

25.5 

20.0 

145 

143 

30.9 

31.6 

31.7 

Jan. -Mar . 

13,473 

10,629 

10,005 

Apr. 

5,075 

3,708 

3,558 

26.4 

21.3 

151 

138 

30.9 

31.6 

31.7 

May 

5,169 

4,000 

3,758 

26.5 

22.3 

153 

142 

31.0 

31.7 

31.7 

June 

4,023 

4,027 

22.5 

142 

30.9 

31.3 

Apr . -June 

11,731 

11,343 

July 

4,054 

4,007 

22.6 

142 

30.5 

30.8 

Aug. 

3,506 

3,486 

20.0 

139 

30.8 

31.1 

Sep. 

3,383 

3,233 

19.1 

l4o 

31.2 

31.5 

July -Sept. 

10,943 

10,726 

Season 

41,842 

4o,l44 

31.4 

31.7 

^ Data  are  for  4-week  (2S-day)  periods  to  facilitate  ccmparisons.  Equivalent  cases  24  No.  2 cans. . . 


432  ounces  per  base. 
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Ikble  15. EEFRICEBATED  CITEXJS  SALADS  AND  SECTIDHS:  Consiimer  purchases,  percentage  of  families  buying, 

purchases  per  buying  family,  and  average  prices  paid,  October  I962  to  date  ^ 


Orange  and  Grapefruit  Sections 

Grapefitilt  Sections 

Period  2/ 

Total 

Purchases 

Proportion 
of  families 
buying 

Purchases 
per  buying 
family 

: Prices 
:paid  per 
: 32-OZ. 

: Jar 

Total  : 
Purchases  : 

Proportion  • Ptirchases  • ^ices 
of  families!  per  buying  l**^*?^^ 
buying  * family  • 26-oz. 

: Jar 

1,000 

1,000 

Gallons 

Percent 

Ounces 

Cents 

Gallons 

Percent  Ovmces 

Cents 

Oct. 

156 

1.0 

38.4 

63.6 

14 

0.1  36.3 

55.5 

Nov. 

182 

0.9 

46.9 

60.0 

15 

0.1  33.9 

57.5 

Dec. 

142 

0.8 

43.0 

63.1 

3/ 

— 

Oct. -Dec. 

480 

29 

Jan. 

151 

0.8 

47.5 

66.2 

9 

0.1  41.8 

61.3 

Feb. 

151 

0.8 

69.1 

31 

0.2  43.0 

58.1 

Mar. 

173 

0.9 

*^3.7 

71.9 

18 

0.1  38.2 

64.3 

Jan.^4ar. 

475 

58 

Apr. 

156 

0.8 

^7.7 

74.1 

3/ 

— 

— 

May 

147 

0.8 

45.9 

77.3 

3/ 



— 

Jun. 

Apr.-Jun. 

Jul. 

Aug. 

Sep. 

Jul. -Sep. 

Season 

Other  Citrus  Salads 

Total  Salads  and  Sections 

Total 

Purcheises 

Proportion 
of  families 
buying 

Purchases  * 
per  buying ^ 
family  ^ 32-oz. 

^ i Jag 

Total 

Purchases 

• Proportion  • 

• of  families  . • 

• buying  • 

Purchases 
per  buying 
family 

1,000 

1,000 

Gallons 

Percent 

Ovmces 

Cents 

rytHning 

Percent 

Ounces 

Oct. 

l4l 

0.8 

40.1 

61.9 

311 

1.8 

42.1 

Nov. 

197 

1.1 

kl.5 

62.4 

394 

2.0 

47.0 

Dec. 

175 

1.0 

40.6 

61.5 

317 

1.7 

45.2 

Oct. -Dec. 

513 

1,022 

Jan. 

135 

0.9 

34.6 

62.5 

l-I 

42.4 

Feb. 

116 

0.7 

37.5 

71.4 

1.6 

45.4 

Mar. 

95 

0.6 

36.9 

72.4 

286 

1.6 

42.5 

Jaui.44ar. 

346 

879 

Apr. 

125 

0.8 

36.2 

75.7 

281 

1.4 

47.2 

May 

103 

0.7 

36.1 

75.0 

250 

1.4 

43.2 

Jun. 

Apr.-Jun. 

Jul. 

Aug. 

Sep. 

Jul. -Sep. 

Season 

ly  Obese  estimates,  like  all  others  in  this  report,  are  beised  on  sample  data,  anA  are  subject 
to  sampling  errors.  Because  of  the  number  of  families  buying  refrigerated  and  sections, 

these  estimates  particularly  should  be  used  with  caution. 

2/  Data  are  fa^-weeE  (28-day)  periods  to  facilitate  comparisons . 

2/  Too  few  buyers  to  permit  analysis. 
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Table  l6. — FRESH  ORANGES;  Consumer  purchases,  percentage  of  families  bv^ying,  purchases  per  buying 
family,  and  average  prices  paid,  October  I962  to  date,  with  comparisons 


Period  ^ 

Total  purchases 

: Proportion  of 

: families  bvylng 

: Purchase  per 

; bvying  family 

Prices  paid  per 
Dozen 

1962- 

1963 

: 1959 
: i960 

: Average 

: 1954-56 

: 1962- 
: 1963 

: 1959 
: i960 

: 1962- 
: 1963 

: 1959 

: i960 

1962- 

1963 

: 1959 

: Average 
: 1954-56 

1,000 

1,000 

1,000 

Doz. 

Doz. 

Doz. 

Percent 

Percent 

OrBuages 

Oranges 

Cents 

Cents 

Cents 

Oct. 

12,888 

22,954 

28,570 

15.3 

25.5 

18.4 

21.7 

62.4 

52.6 

44.2 

Nov. 

24,791 

33,469 

42,982 

27.9 

33.7 

19.5 

23.0 

48.6 

45.2 

37.5 

Dec. 

42,444 

48,925 

57,708 

41.5 

44.4 

22.4 

27.4 

49.4 

43.4 

37.9 

Oct. -Dec. 

80,123 

105,348 

129,260 

Jan. 

27,332 

48,506 

51,049 

31.8 

43.0 

18.8 

27.5 

67.3 

45.9 

39.9 

Feb. 

25,296 

48,592 

53,450 

29.5 

43.4 

18.7 

26.2 

72.9 

49.6 

40.9 

Mar. 

20,699 

42,941 

50,259 

25.6 

4o.6 

17.7 

25.6 

74.6 

51.8 

43.0 

Jan. -Max. 

73,327 

140,039 

154,758 

Apr. 

18,016 

35,817 

48,090 

22.5 

36.7 

17.5 

22.4 

77.4 

53.7 

44.8 

May 

16,790 

29,927 

43,252 

20.8 

31.8 

17.6 

22.8 

75.3 

51.3 

47.4 

June 

21,441 

31,128 

23.9 

20.9 

54.2 

47.8 

Apr . -June 

87,185 

122,470 

July 

14,214 

26,665 

14.8 

22.0 

54.6 

45.4 

Aug. 

11,182 

23,266 

12.1 

21.7 

56.5 

45.2 

Sep. 

12,916 

22,788 

13.6 

21.6 

54.1 

46.2 

Jvily-Sept. 

38,312 

72,719 

Season 

370,884 

479,207 

50.0 

42.6 

y Data  are  for  4-week  (28-day)  periods  to  facilitate  ccanparisons . 


Table  I7.— FRESH  GRAPEFRUIT:  Consumer  purchases,  percentage  of  families  buying,  purchase  per  buying 

family,  and  average  prices  paid,  October  I962  to  date  with  comparisons 


Period  1/ 

Total  purchases 

: Proportion  of 

: families  brying 

: Purchase  per 

: buying  family 

Prices  paid  per 
Dozen 

1962- 

1963 

: 1959 
; i960 

: Average 

: 1954-56 

: 1962- 
: 1963 

: 1959 
: i960 

: 1962-  : 
: 1963  : 

1959 

1960 

1962- 

1963 

: 1959 
: i960 

Average 

1954-56 

1,000 

1,000 

1,000 

Grape- 

Grape- 

Doz. 

Doz. 

Doz. 

Percent 

Percent 

fruit 

fruit 

Cents 

Cents 

Cents 

Oct. 

5,796 

7,632 

5,288 

17.1 

22.1 

7.4 

8.0 

96.5 

93.0 

96.8 

Nov. 

10,570 

10,234 

10,l4l 

24.7 

25.6 

9.4 

9.2 

87.4 

86.1 

82.4 

Dec. 

11,349 

11,023 

11,968 

23.7 

25.1 

10.5 

10.6 

88.4 

83.4 

78.5 

Oct. -Dec. 

27,715 

28,889 

27,397 

Jan. 

9,217 

13,533 

13,633 

21.2 

28.9 

9.5 

n.o 

106.2 

83.9 

77.4 

Feb. 

10,191 

14,486 

15,882 

22.6 

29.5 

9.9 

12.0 

106.8 

82.6 

74.3 

Mar. 

9,963 

l4,lo6 

15,092 

21.8 

29.1 

10.0 

11.8 

108.6 

85.2 

77.7 

Jan. -Mar. 

29,371 

42,125 

44,607 

Apr. 

8,933 

11,086 

13,100 

19.4 

23.8 

10.0 

11.0 

115.6 

94.1 

82.1 

May 

5,946 

6,769 

9,571 

15.0 

18.2 

8.6 

9.1 

133.2 

107.3 

91.5 

June 

3,422 

5,334 

10.8 

7.6 

116.3 

99.9 

Apr . -June 

21,277 

28,005 

July 

1,669 

2,671 

5.4 

7.0 

119.4 

105.9 

Aug. 

1,221 

1,514 

3.7 

7.4 

126.8 

111.4 

Sep. 

1,156 

1,691 

3.7 

7.2 

129.7 

112.7 

J\ily-Sept. 

4,046 

5,876 

Season 

96,337 

105,885 

90.5 

83.0 

^ Data  are  for  4-week  (28-day)  periods  to  facilitate  cranparisons. 
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Iktle  l8. Prices  paid  by  consumers  per  6-ounce  serving  of  Juices  and  canned  single -strength  fruit  drinks,  October  I96I  to  date 
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^ Based  on  prices  paid  per  specified  size  of  container:  frozen  concentrated  juices,  6-ounce;  chilled  orange  juice  and  prune  juice 
32-ounce;  all  others,  46-ovuice.  2/  Data  are  for  4-week  (28  day)  periods  to  facilitate  comparisons. 

* Revised 


liable  19. — Consumer  expenditures  for  juices  and  canned  single -strength  fruit  drinks,  October  I96I  to  date 
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ij  Based  on  prices  paid  per  specified  size  of  container:  frozen  concentrated  juices,  6-ounce;  chilled  oremge  juice  suid  prune  juice 
32-ounce;  all  others,  46-ounce.  ^ Data  are  for  4- week  (28  day)  periods  to  facilitate  comparisons. 


Table  20. — Buying  family  expenditures  for  citrus  fruit,  juices,  drinks,  and  other  products,  October  I962  to  date  with  comparisons 
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Table  21. — SUMMARY:  Volvune  and  distribution  of  consumer  purchases,  percentage  of  families  buying,  and  average  prices  paid  for  citrus 

fruit,  juices,  drinks  eind  other  products.  May  I963  with  comparisons 
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y Data  are  for  4-week  (28-day)  periods.  2/  Equivalent  cases  24  No.  2 cans... 432  ounces  per  case,  except  480  ounces  for  grapefruit 
sections.  ^ Includes  single -strength  equivalent  of  frozen  concentrates  and  case  equivalent  of  chilled  orange  juice,  y Comparative  data 
are  for  May  i960.  * Per  6-oionce  serving. 
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